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Seventy-one per cent of the country's 
adult population have received at least 
one dose of COVID-19 vaccine and 27 
per cent have got both doses, the 
government said on Thursday as the 
cumulative vaccine shots
administered in the country crossed 
93 crore. Addressing a press
conference here, NITI Aayog member 
(Health) Dr V K Paul said there was no 
issue with vaccine availability in the 
country now as he urged people 
whose second dose were due to get 
fully vaccinated.

Around 93 crore vaccine doses have 
been given, and second dose

coverage is also picking up speed, he 
said, adding that it is very important to 
fully protect ourselves. "The second 
dose of many people is due. Our 
vaccines are completely safe, there is 
not much reaction and they can be 
taken during festivals too," Paul said.

First dose coverage is less than 60 per 
cent in Jharkhand, West Bengal, 
Meghalaya, Manipur and Nagaland, 
he said. "This is no time for hesitancy, 
and in the coming weeks, we have to 
complete vaccination. There is no 
issue of vaccine availability now. We 
should all accept the vaccine and 
save ourselves," Paul stressed.

Joint Secretary in Union Health 
Ministry Lav Agarwal said 99 per cent 
of healthcare workers have received 
the first dose, while 85 per cent have 
taken their second. Among frontline 
workers, first dose coverage is 100 
per cent and that of the second dose 
is 83 per cent, he added.

"Seventy-one per cent of the country's 
adult population have received at 
least one dose of COVID-19 vaccine 
and 27 per cent have been
administered both the doses,”

COVID NEWS 
AND UPDATE

Agarwal said. According to the data 
shared, the average daily doses
administered in a month has increased 
from 19.69 lakh in May to 39.89 lakh in 
June, 43.41 lakh in July and 59.29 lakh 
in August. The average daily
 vaccination in September was 78.69 
lakh, and in October, it was 62.56 lakh 
per day till Thursday.

-Economic Times

With 22,431 people testing positive 
for coronavirus infection in a day, 
India's total tally of COVID-19 cases 
rose to 3,38,94,312, while the active 
cases declined to 2,44,198, the lowest 
in 204 days, according to the Union 
Health Ministry data updated on 
Thursday.The death toll climbed to 
4,49,856 with 318 fresh fatalities, 
according to the data updated at 8 
am.

The daily rise in new coronavirus 
infections has been below 30,000 for 
13 straight days. The active cases 
comprise 0.72 per cent of the total 
infections, the lowest since March 
2020, while the national COVID-19 

71% of India's adult population has 
received first Covid vaccine dose

Active COVID-19 cases in country 
lowest in 204 days
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recovery rate was recorded at 97.95 
per cent, the highest since March 
2020, the ministry said. A decrease of 
2,489 cases has been recorded in the 
active COVID-19 caseload in a span of 
24 hours.

As many as 14,09,825 tests were 
conducted on Wednesday taking the 
total cumulative tests conducted so 
far for detection of COVID-19 in the 
country to 57,68,03,867. The daily 
positivity rate was recorded at 1.57 
per cent. It has been less than three 
per cent for last 38 days. The weekly 
positivity rate was recorded at 1.68 
per cent. It has been below three per 
cent for the last 104 days, according to 
the ministry.

The number of people who have 
recuperated from the disease surged 
to 3,32,00,258, while the case fatality 
rate was recorded at 1.33 per

cent.The cumulative doses
administered in the country so far 
under the nationwide COVID-19
vaccination drive has exceeded 92.63 
crore.

India's COVID-19 tally had crossed the 
20-lakh mark on August 7, 2020, 30 
lakh on August 23, 40 lakh on
September 5 and 50 lakh on
September 16. It went past 60 lakh on 
September 28, 70 lakh on October 11, 
crossed 80 lakh on October 29, 90 
lakh on November 20 and surpassed 
the one-crore mark on December 19. 
India crossed the grim milestone of 
two crore on May 4 and three crore on 
June 23.

The 318 new fatalities include 134 
from Kerala and 90 from 
Maharashtra. A total of 4,49,856 
deaths have been reported so far in 
the country including 1,39,362 from 
Maharashtra, 37,854 from Karnataka, 
35,707 from Tamil Nadu, 25,811 from 
Kerala, 25,088 from Delhi, 22,896 
from Uttar Pradesh and 18,863 from 
West Bengal.

The ministry stressed that more than 
70 per cent of the deaths occurred 
due to comorbidities.

“Our figures are being reconciled with 
the Indian Council of Medical
Research," the ministry said on its 
website, adding that state-wise 
distribution of figures is subject to 
further .

 
-Economic Times

The ministry of home affairs (MHA) on 
Thursday said it will begin granting 
fresh tourist visas to foreigners 
coming to India through chartered 
flights from October 15. 
The government has also said foreign 
tourists travelling to India by flights 
other than chartered aircraft would be 
able to do so with effect from 
November 15.

With this, the restrictions placed on 
visa and international travel stand 
further eased given the present overall 
Covid-19 situation, it said. All foreign 
tourists must adhere to Covid-19 
protocols and norms notified by the 
health ministry, according to an 
official statement.

India to reopen for foreign tourists 
from 15, October, but with riders
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The government said the decision was 
taken after it received representations 
from several state governments as 
well as various stakeholders in the 
tourism sector to start tourist visas 
and also, to allow foreign tourists to 
come to India.

Ministry of Health & Family Welfare, 
Ministry of External Affairs, Ministry of 
Civil Aviation, Ministry of Tourism and 
various state governments where 
foreign tourists are expected to arrive," 
it said.

India extended the the suspension on 
scheduled international commercial 
passenger flights till 31 October, 
barring the international all-cargo 
operations and flights specifically 
approved by DGCA.

Due to the Covid-19 pandemic, all 
visas granted to foreigners were 
suspended last year. Various other 

restrictions were also imposed on 
international travel by the Central 
Government to arrest the spread of 
the pandemic. 

India has been recording 20,000-
25,000 fresh infections on an
average. The graph seems to be 
plateauing, the challenge has not 
ended yet, said the health ministry.
Overall positivity rate in the country is 
at 1.68% last week as compared to 
that of 5.86% earlier
Five states – Kerala, Maharashtra, 
Tamil Nadu, Mizoram and Karnataka 
– have over 10,000 active Covid-19 
cases at the moment. Kerala alone 
has over 1 lakh active Covid-19 cases 
currently.

-Live-mint

With the Covid-19 cases on a
declining trend in the state, the 
Maharashtra government is
considering lifting the remaining 
restrictions after reviewing the 
situation after the first week of 
October, officials said. Deputy chief 
minister Ajit Pawar said the state 
authorities will meet after October 8 

and if the cases continue to decline, 
the government will lift the remaining 
restrictions that are still in force in the 
state.

Barring a few districts, the daily 
caseload across the state is on a 
downward trend. Covid-19 cases in 
September have seen a 46.64% 
decline from the previous month. The 
state logged 85,980 cases in
September. In August, the state
recorded 161,161 Covid-19 cases. 
In terms of fatalities, the state has 
registered a 61.21% drop. In August, 
Maharashtra reported 4,522 fatalities 
due to Covid-19, which dropped to 
1,754 in September.

Pawar, while speaking to media 
persons on Thursday, said that 
“gradually” the situation is getting 
better and the state is looking at 
reopening all remaining restrictions in 
the state. The state government 
started its graded unlocking of 
restrictions in August.
“We will have a meeting after October 
8 wherein we will decide whether to 
allow other activities as well... The 
chief minister has decided to reopen 
all activities gradually, like theatres, 

Maharashtra to decide on lifting 
Covid restrictions after a week



MUMBAI: Informing that the vaccination 
drive is going on smoothly, BMC on Monday 
told Bombay high court that it is not 
expecting a third wave of Covid-19 in 
Mumbai. A bench of Chief Justice Dipankar 
Datta and justice Girish Kulkarni wass 
informed by senior advocate Anil Sakhare, 
who appeared for BMC, that over 82 lakh 
people have taken the first dose of the Covid 
vaccine and over 42 lakh the second dose.

Sakhare said that work of vaccinating 
people is going on smoothly. “Now there is 
no shortage of vaccines too. Mumbai is 
safe. We do not see a third wave coming,” he 
added .
The court heard a PIL, filed in March before 
the second wave by advocates Dhruti 
Kapadia and Kunal Tiwari, to direct the 
Centre and state to start door-to-door 
vaccination for senior citizens aged above 
75, the specially abled and those are bed-
ridden.

-Times of India

New Delhi- JK Paper, the pioneer of branded 
paper in India, signed a Memorandum of 
Understanding (MoU) with IIT Delhi, the 
country’s premier institution for higher 
education, for setting up JK Paper Centre of 
Excellence (CoE) in Paper and Packaging at 
the Institute.

The MoU was signed on Wednesday by Mr. 
A.S. Mehta, President and Director, JK Paper 
and senior IIT Delhi functionaries (Dr. Anil 
Wali, MD, Foundation for Innovation and 
Technology Transfer (FITT); Prof. Anurag S. 
Rathore, Dean, Corporate Relations and Prof. 
Ashwini K. Agrawal, Textile and Fibre 
Engineering Dept.) in the presence of Prof. V. 

JK Paper Signs MoU with IIT Delhi to Set 
Up JK Paper Centre of Excellence in 
Paper and Packaging

No third wave of Covid-19 expected, 
BMC informs high court
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INDUSTRY NEWSetc, which were not allowed so far. We 
are taking stock of the situation and 
taking steps [to reopen] and if the 
situation keeps improving then 
definitely, we will see a different 
picture in Maharashtra,” Pawar said.

Last week, the state government 
announced the reopening of schools 
and places of worship from October 4 
and October 7, respectively. Later, 
chief minister Uddhav Thackeray 
announced that the state will allow 
cinema halls, auditoriums to reopen 
from October 22. The state
government, which is yet to issue
guidelines for reopening theatres and 
cinema halls, is expected to allow it 
with 50% capacity and also keep it 
open only for double-vaccinated.

-Hindustan Times
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The Assam government will acquire the 
assets of the two closed mills of Hindustan 
Paper Corporation Ltd, and provide a relief 
package of Rs 570 crore to its employees, 
as per an agreement reached in the early 
hours of Wednesday.

The discussion between the government 
and the unions of the two paper mills 
continued for over four hours at the office of 
Chief Minister Himanta Biswa Sarma, 
following which the agreement was signed.
"Finally reached an agreement with the 
workers and employees of Hindustan Paper 
Corporation to resolve long pending issues 
of their salaries and dues. Discussion 
lasted for over four hours in my office and 
concluded at 2 a.m," Sarma tweeted.

-Economics Times

Assam cabinet decided to setup a fund of 
Rs.10 Crore for the welfare of workers of 
Hindustan Paper Corporation Ltd (HPC).

HPC Cachar& Nagaon, is having more than 
1100 employee who are in financial distress 
and facing extreme hardship due to closure 
of these two mills in year 2015 & 2017 
respectively. The chief minister of Assam 
Himanta Biswa Sarma in a meeting with 
unions and associations of HPC recently 
decided to provide a relief package to all 
employees of HPC and acquire land and 
other assets of HPC.

The state cabinet approved the quantum of 
relief package will be assessed based on the 
PF, Gratuity, pension, salaries and other dues 
as claimed and admitted before liquidator. 
The relief will also be given to the
schoolteachers, contractual co-operative’s 
workers of HPC. Government of Assam will 
also facilitate the workers/employees, who 
have not completed their service in getting 
jobs in the new industries to be established 
in HPC land, in future.

The cabinet decided that government job will 
be provided to the youngest 100
employees/workers of HPC. The job will also 
be given to doctors, paramedical staff of 
HPC by Government of Assam. State cabinet 
also decided to setup a fund of Rs.10 Crore 
for the welfare of workers of HPC. The 

Assam govt to acquire Hindustan 
Paper assets, provide Rs 570-cr 
package to employees

Assam to setup a welfare fund for the 
workers of Hindustan Paper
 Corporation Ltd

Ramgopal Rao, Director, IIT Delhi.
The CoE will bring synergy and coherence in 
the activities being carried out at the 
Institute in this domain. Under the CoE 
umbrella, apart from multitude of sponsored 
research project, there will be executive 
development programme, expert lectures, 
training and knowledge transfer and other 
projects of mutual interest.

Speaking on the occasion, Mr. A. S. Mehta, 
President and Director, JK Paper Ltd. said, “It 
is a privilege to embark on a collaborative 
journey with IIT Delhi. The paper and 
packaging industry is undergoing massive 
transformation with ever-increasing need 
for sustainable and functional products 
thereby driving new innovations. The 
proposed CoE would combine the cutting-
edge research at IIT Delhi with application 
know-how of JK Paper to accelerate 
innovation in Paper and Packaging and 
develop solutions for a variety of end-use 
applications of our customers”.

Welcoming this collaboration, Prof. V. 
Ramgopal Rao, Director, IIT Delhi said, “We 
are happy to be associated with JK Papers 
and look forward to the immense research 
and development opportunities this CoE will 
bring and excited to work together on 
futuristic technologies of mutual interest”.

 -Indian Institute of Delhi



The Indian economy is growing and so is the 
Paper Packaging industry. As growth rides 
on increased industrial production and 
international trade, demands on package 
converters have become more intense and 
sophisticated. Indian FMCG sector is 
growing at a rapid rate due to strong 
demand from a large and growing middle 
class. As a result, the packaging industry, 
growing by more than 15 percent annually, 
will likely increase demand for corrugated 
boxes, leading to increased demand for 
kraft papers, and the key raw material.

“Rising adoption of bio-degradable
corrugated box packaging by various 
industries such as FMCG, food & beverage 
and pharmaceuticals industries is providing 
unmatched opportunities for the kraft 
papers manufacturers in North East region 
to grow and diversify their portfolio. Apart 
from this, High RCT kraft paper segment by 
type is anticipated to capture a remarkable 
growth post-COVID 19,” said Mr. Rajesh 
Mittal, Director at Shree Pawan Group. 

Exclusively Talking to The Pulp and Paper 
Times, Mr. Rajesh Mittal revealed the plan 
about setting up a mega-capacity paper 
plant at the heart of North East India. “We 
are happy to share our development 
regarding the paper mills, North East region 
is developing fast for corrugated packaging 
also, and Gawahati is very strategic location 
to cater the demand of local corrugators and 
as well as export gateway to Bangladesh, 
Bhutan and other nearby countries. 

In the name of Shree Pawan Kraft paper 
mills llp, the new mill is being set up at 
kamalpur. In January 2021, Assam’s
Industries and Commerce Minister Chandra 
Mohan Patowary laid the inspiration stone 
of kraft paper mill and polypipes unit at 
Kamalpur, Baihata Chariali.
“We were looking to invest in a product 
which is sustainable and eco-friendly to 
environment and paper manufacturing fulfil 
our both requirement. We are excited to be a 
part of Indian Paper Industry and plastic 
eradication drive in the nation. We are 
expected to start the commercial
production of 250 TPD double wire kraft 
paper machine in March 2022,” Mr. Mittal 
informed.

Shree Pawan Group has planned to invest 
Rs. 160 Cr in producing the quality high RCT 
paper. “We will engage best paper
technology supplier in order to supply 
superb quality paper to the packaging 
industry and to emerge as an established 
name in export and domestic market for 
quality paper,” Mr. Mittal said.

The new paper mill will have a finished deckle 
of 3.85 meters and is planning to
manufacture paper under 100 to 350 GSM 
range with 18 to 32 BF suitable for box, paper 
bag and Corr making. 

“To improve the pulping section, we are going 
to install an advanced hot disperser unit also. 
We have placed the order for 320 TPD pulp 
mill and hot disperser to Parason Machinery. 
Parason machinery has long experience in 
manufacturing pulp mill segment and 
installed numerous pulp mills section in India 
and aboard,” said Mr. Mittal.

Paper mills will have a dryer, press,
pressurized head box, and wire part from 
China, while framing of the machine is to be 
done by DS Engineer. Waste water treatment 
plant will be installed by Ishan Paryavaran.
Mr. Mittal further informs that, we have 
completed the earth filling and piling work, 
now working upon the ground beam and civil 
construction will be in full swing for next two 
to three months. The erection of machine is 
scheduled to be started after the rainy 
season.

Expansion on PM-2:
Shree Pawan Kraft has also planned in 
advance to set up a separate line for High BF 
kraft paper manufacturing in future. “We have 
made the provision for PM-2 and accordingly 
installed the pulp mills for future
requirements. We have already constructed a 
shed for PM-2. 

-The Pulp and Paper Times
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Government will approach NCLT through 
official liquidator for taking over the assets 
of HPC Ltd. exercising due diligence.
Revival of two units Nagaon Paper Mill, 
Jagiroad and Cachar Paper Mill, Silchar is 
an issue in Assam.

-Economic Times

250 TPD: Shree Pawan Kraft to set up 
a well-equipped high RCT paper 
manufacturing facility at the gateway 
to North East region



Sonipat based carton specialist RKMB 
Packaging has strengthened its converting 
department by adding a brand new diecutter 
and a folder gluer from Robus India the last 
six months. The company operates from its 
80,000 sq feet manufacturing unit and 
supplies monocartons to customers in 
industries such as alcohol, automotive 
parts, pharmaceuticals and footwear.

“We have bought a diecutting machine with 
an online blanking feature. We were among 
the very first convertors to have opted for 
this machine. In addition to the diecutter, we 
have also installed a folder gluer from 
Robus’ rapid series. This is one of the 
fastest folders gluer in the market. We are 
very happy with the performance “says 
Madhur Bathla, Managing Director of RKMB 
packaging.

After commissioning the latest machines, 
the company now has two diecutters, one 
form Robus and one from Suba. The 
company operates three Komori offsets in 
the press department : one 5 color, one 6 
color with UV, and one 7 color.

-Packaging South Asia

It has been reported that JK Paper of India 
is set to build a new corrugated board plant 
in Punjab. The new plant is expected to 
come on-stream in December 2022. The 
investment is Rs. 150 Crore (approximately 
€17m).
One of the largest producers of paper in 
Ind ia ,  JK Paper  jo ins  other  paper 
companies that are looking to expand their 
market offerings, particularly when it 
comes to corrugated packaging. Like all 
countries around the world, the COVID-19 
pandemic has resulted in a significant rise 
in demand for corrugated packaging, 
especially as e-commerce starts to grow in 
India.

-The Packaging Portal

New Delhi: Paper stocks were back to 
creating a buzz on Thursday after DGTR 
recommended anti-dumping duty on decor 
papers from China.

According to the initial reports, the DGTR 
has recommended levying $100-$540 per 
tonne of paper import. The investigation 
was demanded by ITC and Pudumjee 
Papers. Following the development, 
Pudumjee Paper Products soared 11 per 
cent to Rs 44.2, whereas 
JK Paper NSE 1.30 % gained 7 per cent to Rs 
238.15 on Thursday.
Santosh Meena, Head of Research at 
Swastika Investmart, said the paper stocks 
opened higher after DGTR's anti-dumping 
duty recommendations.

Tamil Nadu Newsprint and Paper, Emami 
Paper Mills and Orient Papers jumped 6 per 
cent each to Rs 137.75, Rs 177.20 and Rs 
319.5 respectively. Likhita Chepa, Senior 
Research Analyst,  CapitalVia Global 
Research, said the paper sector has seen 
some green shoots in recent times.

Seshasayee Paper & Boards, Genus Paper & 
Boards and NR Agarwal Industries added 5 
per cent each. However, all the stocks gave 
up the majority of their gains as the session 
progressed, thanks to profit booking at 
higher levels. "Power shortage in China is 
also leading to higher prices for paper and 
that is another positive trigger for the 

JK Paper of India to enter 
corrugated production

Paper stocks creating a buzz again. 
Here's why

9

PKMB Packaging boasts capacity 
at its converting department
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Global changes in the paper industry need 
this mindset
Exclusive analysis on the Indian Paper 
Market by Mr. Vinod Jain, Managing 
Director- Indo Global Commercials, Indo 
Global Commercials is a 30-year old paper 
trading house with a strong presence across 
Asia and Africa. Established as a newsprint 
trading and importing company, the group is 
now largely focused on export of kraft and 
duplex boards from India and has emerged 
as one of the most trusted players in Asia. 

Q: How do you think about the current 
pandemic and its impact on the paper 
industry?
The second wave of COVID-19 has shaken 
the economy due to a sudden drop in 
demand since April 2021. We were seeing a 
continuous spike in prices since November 
2020, attributed largely to Chinese demand 
and a severe shortage of raw material. 
However after the second wave, the 
domestic demand has taken a hit as 
lockdowns continued throughout many 
parts of the country. Moreover schools, 
offices, shops and factories were either shut 
or operating at reduced capacities, further 
aggravating the issue of raw material 
availability and municipal collection.

Q. Paper mills are considering closing down, 
Do you think it's a right decision?
Paper mills are considering closing down, Do 
you think it's a right decision?
As mentioned, the availability of waste-paper, 
whether domestic or imported, remains a 
major concern in India. Paper mills are not 
able to source the raw material and where 
possible, their finished goods cost more than 
the current market prices. This has created a 
disparity between cost and price which is 
demotivating many mills from running their 
units. With India’s huge dependence on China 
(especially kraft), the mills follow Chinese 
prices and adjust accordingly. In this kind of a 
situation, currently mills have no option but to 
close down or reduce operating capacities. 
However, I expect improvement in the long-
run albeit gradually.

Q: What is the actual reason of the declining 
demand for finished paper in the market?
Finished paper ultimately has two large 
applications: Printing and Packaging. The 
print industry has been in a consistent decline 
since over a decade due to the digitization of 
media. Closure of educational institutions 
has further stalled this demand. Packaging, 
on the other hand, is a booming industry with 
both containerboard and boxboard seeing 
growth due to rising e-commerce and need 
for sustainable packaging. The decline in 
packaging is temporary caused by the 
lockdown and we don’t expect it to continue 
once pandemic situation gets better.

Q: Any estimation of loss to paper mills / 
paper industry from 2nd wave of corona 
It will be hard to put a number on the loss 
estimate.

Indian Paper mills need to shift 
focus from a trading mindset to 
a quality-mindset                                                                                                                          

industry," Meena added.
Paper stocks have been on the investor's 
radar due to various reasons over the last 
few weeks. The ban on single use plastic 
from next year by the central government 
and a sharp decline in raw material prices 
have added to the euphoria on the counter.

Meena said the outlook for paper stocks is 
still bullish, but investors should be cautious 
while choosing companies in this bull run. 
He picked JK Paper for its strong presence 
and strong growth momentum in financials. 
The long-term outlook for the paper industry 
remains favourable, driven by increasing 
literacy, growth in print media, higher 
government spending on education sector, 
changing urban lifestyles as well as 
economic growth, said Chepa. She picked 
JK Paper and Star Paper from the sector, 
which she said can deliver double-digit gains 
over the next 6-12 months.

-Economic Times.

INDUSTRY THOUGHT 

LEADERSHIP - VIEWS
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Q :  What do you suggest to paper mills in this 
tough period? any strategy? 
The paper mills are severely competing 
against each other to purchase the cheapest 
material and selling at the highest possible 
price. They have adopted a trading mindset 
which is extremely unfavourable in a 
situation so volatile as now. They need to 
develop their quality and consistency to 
stand out from other mills and become a 
preferred supplier. Port-based mills are 
much better off focusing on high-potential 
export markets which have been always 
catered from Europe. We are seeing a 
growing interest in Indian paper provided it 
can deliver the quality. Secondly, the 
frequent changes in finished paper prices 
makes it harder to retain customers for the 
long run. Such kind of abrupt price changes 
are many times driven by rumours of non-
existent bullish markets, also creating 
instability in the market and confusion 
among customers.This short-term
approach of daily/weekly price changesis 
not helpful for the mills’ order position vs 
western mills, and they need to think of a 
more long-term approach.

-The Pulp and Paper Times

Cash is the King & King is not seen! | It is 
estimated that approximate 2.00 Million 
tonnes of OCC Pulp, Fluting Paper & different 
RCP grades have been exported from 
August 2020 until February 2021
Market analyses and views are personnel in 
the below article. The article is written by Mr. 
Dipesh Laddha, Director, Kalpataru Papers 
LLP for The Pulp and Paper Times

Q: How do you think the first & second wave 
had their impact on the paper industry?
As we emerge from the second blow of the 
pandemic, we are witnessing the knocked 
down economy & its severe impact on the 
Paper Industry in the real sense. Compared 
to March 2020, the Paper Industry endorsed 
the erratic & unpredictable result of demand 
& supply. By July 2020, the end of the first 
lockdown, everyone was surprised to see the 
billowing need of the Paper & Board across 
all the segments and its prices skyrocketing. 
While the domestic Industry was enjoying 
the jet-speed price rise of all the Paper 
Grades, India did a record-breaking export in 
Kraft Paper Grades & OCC Pulp Board to 
China & the Asian region. It also recognized 
Paper Mills manufacturing Kraft Paper / 
Fluting Medium Paper in India as one of the 
key producers after the USA, which is 
predominantly the primary source for China. 
It is estimated that approximate 2.00 Million 
tonnes of OCC Pulp, Fluting Paper & different 
RCP grades have been exported from 
August 2020 until February 2021. However, 
this created a massive shortage in the 

availability for the domestic Packaging 
industry of Corrugation Boxes & Recycled 
Packaging Grade, putting them at the risk of 
survival. The shortage of raw material also 
doubled the national average prices of the 
Duplex Board, Kraft Paper, Newsprint paper 
& White Paper Grades (Recycled waste-
based). 
By February 2021 – China, being the largest 
exporter of goods across the Globe, saw a 
sharp decline in its exports, which eventually 
reduced its demand for Raw materials from 
India. It was also because of the increasing 
Shipping Freight, which was not making the 
exports viable from India. Consequently, it 
had a cascading impact on the Paper 
segment produced out of domestic & 
Imported Waste Paper. Fluting Paper, OCC 
Pulp which had a predominance in the 
exports, crumbled down, forcing the mills to 
focus on the domestic market. By then, India 
had already slipped into the second wave of 
Covid 19 as the lockdowns were
implemented & eventually putting the 
business at a halt. This jolt left the majority 
of the mills & traders with huge inventories 
on hand. At the same time, the Industry could 
run barely at 20 to 30 % capacity adding to 
the monetary losses to the system. The 
export contracts did not renew after March 
2021; the currency was becoming more 
robust, which reduced the viability of the 
export and, on top of it, the scarcity of raw 
material availability & collection. 
This roller coaster ride has not spared 
anyone in the trade fraternity and is still 
inflicting the damage. The cost of the 
Inventory held is of the higher cost. The 
investment is made in anticipation of the 
bullish market after the 1st lockdown has 

Paper mills are looking to keep 
their heads in Different Verticals, 
and Traders will have to adapt
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Rohit Pandit, secretary general, Indian 
Paper Manufacturers Association (IPMA) 
in an interaction with Aultrin Vijay, offers his 
views on the state of the paper and 
paperboard industry in India during the 
pandemic and sheds light on the myths 
about paper

Q: How is the paper industry coping during 
these turbulent times?
There is little doubt that the paper industry 
has been passing through a difficult time 
during the last year, much like several other 
industries. As a matter of fact, the paper 
industry has an extended supply chain 
ranging from lakhs of farmers involved in 

agro forestry (for growing wood for the 
industry) and waste paper collection 
systems to extensive transportation of raw 
materials and manufactured products.

Q: What has been the impact of the 
lockdown in 2020 and the uncertainty since 
then?
The nationwide lockdown last year led to 
disruption of both inward and outward 
supply chains. As the industry was working 
towards rejuvenating the supply chain and 
bringing it back to the pre-Covid times, the 
s p o ra d i c  l o c kd o w n s  a n d  m o b i l i t y 
restrictions caused by the second wave 
impacted the fragile recovery.

Q: Which sectors have taken a hit?
The demand for writing and printing paper 
continues to be severely impacted due to 
the closure of educational institutes and 
offices. Newsprint, which was already in 
the doldrums before the pandemic, has 
been badly impacted due to a reduction in 
newspaper circulation, fall in advertising 
revenue, and more.

The away-from-home demand for tissue 
has been adversely impacted, with many 
offices, and commercial establishments 
closed across the country, with work-from-
home continuing even after the lifting of 
lockdowns. There has been some recovery 
in a few segments with the easing of 
restrictions, notably packaging paper and 
paperboard, with the demand picking-up 
though it is still below the pre-covid times.

Q: What about exports?
Exports are providing some relief to 

Paper industry is reinventing 
itself: Rohit Pandit

backfired miserably. The National Average 
price of Paper has gone up by 40 %, which 
indicates the need for more investment & 
lack of liquidity, which is the most brutal 
impact seen in the Paper Industry. The small-
size Paper Mills units have reduced the 
credit period provided to their dealers, or 
they have turned on the advance payment 
only. At the same time, the trader is 
extending the credit to the end-user. In short, 
the trader will have to infuse more capital 
due to price increase, pay early to the mills & 
to compulsory extend credit to the end-user. 
All these factors are breaking the back of 
Paper Mills & Trader. 

Q: What is the actual reason for the declining 
demand for finished Paper in the market?
After the second wave, we can see lots of 
panic  in  the Paper  Industry.  Reta i l 
consumers are not ready to spend & the 
wholesaler/distributor is running short of 
investment or sitting on the higher cost of 
Inventory. It would be incorrect to claim that 
all the finished products are running in low 
demand. The Virgin Grades of Packing 
Board, Kraft Liners, and Kraft Paper for Paper 
Bags - such products are doing exceptionally 
well. The segment of Packaging grades used 
for
Pharmaceuticals or Food Packaging is more 
bullish than luxury packaging. 

Q: what do you suggest to paper mills in this 
challenging period? Any strategy? 
The only strategy, which will work with all, is 
to Innovate & Adapt. We see the large Paper 
mills producing Wood Free & Packaging 
Board are not coming in the small volume 
segment of Oil & Grease Proof Paper, which 

did not have many producers in India. 
Therefore, the mills are looking to keep their 
heads in different verticals, and traders will 
have to adapt.

-The Pulp and Paper Times



domestic manufacturers as other
countries were not so badly impacted as 
India during the second wave.

Q: Back on track?
Yes. Despite the threat of the third wave of 
the pandemic, the consumption and 
demand for paper is expected to revive fast.

Q: How?
With the revival of economic activity, 
expected reopening of educational
institutions and offices, uptick in tourism, 
opening up of restaurants and hotels, 
service industry moving back towards 
normalcy, and so on.

Q: What are the growth prospects of the 
paper and paperboard market?
Notwithstanding turbulent times, the 
growth prospects for paper and
paperboard remain intact. We expect the 
market to grow at 6-7% per annum in the 
medium term. The per capita consumption 
of paper in India is a low 15 kgs as
compared to the global average of 57 kgs 
and 200+ kgs in developed nations.
Therefore, growth is bound to take place as 
the Indian economy grows. Additionally, the 
demand for paper is growing, as
increasingly novel forms for the usage of 
paper are coming up. On its part, the paper 
industry has become far more
technologically advanced over the last few 
years.

-PrintWeek

CRASTE was founded with the vision of a 
waste-free, eco-friendly and sustainable 
future. India generates 500 million tonnes of 
crop residue of which 16 Millions tonnes are 
burnt on farms releasing 150 Million tonnes of 
CO2, suffocating the nation.
Unfortunately, it takes just one matchstick to 
get rid of the crop residue as opposed to an 
expensive waste treatment, pushing farmers 
to stubble burning. Crop-stubble burning in 
India has been a major cause of air pollution 
that leads to severe health and environmental 
concerns. In fact, some sources suggest that 
farmers in northern India burn about 23 million 
tonnes of paddy stubble every year. Each 
winter, Delhi’s air quality index (AQI) plunges to 
severe or hazardous levels, reaching 452 just 
last year.
The options provided by the government so far 
haven’t been feasible and economically viable 
for the farmers. Such a situation calls for an 
urgent cry for help. Identifying this problem 
and witnessing the Eco-Conscious culture 
seen in Europe, the Founders Mr. Shubham 
Singh, graduate from Imperial College of 
London and Dr.Himansha Singh, PhD. from 
Cambridge University moved to India to 
achieve the larger goal of making india the hub 
of the global sustainability movement and 
founded CRASTE (CRop WASTE) on the 
principles of “Maximum efficiency, minimal 
waste” with a core belief in Circular economy. 
At CRASTE,

they buy stubble from the farmers making it 
financially lucrative for farmers to sell the crop 
waste instead of burning, and they convert this 
waste to make materials for packaging and 
furniture applications.

The Company brings Innovation by converting 
crop-waste into two critical products :
1, Tree - Free Pulp for Flexi Packaging and 
Moulded pulp products replacing the usage of 
Tree and Plastic.

2, Formaldehyde & Tree - Free Engineered 
Boards creating the best substitute to timber 
for the Furniture and Construction industry. 

Their mission is to put waste to work, helping 
curb the carbon emission as well as reducing 
the dependency on wood thus offering 
customers an environment friendly and 
superior quality product that adheres with the 
companies shared ambition to have a 
sustainable future. They are also providing a 
new readily available cheaper alternative to 
timber in the wood-dependent industry, thus 
saving trees. For every ton of paper produced, 
24 trees are saved. This further solves the 
problem of deforestation. India is a timber 
deficit market and a second largest importer 
of timber in the world and the third largest 
consumer globally. In their circular economy 
model, all stakeholders in the loop are 
benefited- farmers (by raising their income 
through purchase of  raw mater ia ls) , 
environment (by saving trees and reducing 
pollution and waste disposal) and the
consumers (by getting eco-friendly products, 
healthier living alternatives and a sustainable 
life).
Pulp (Tree-Free) being a major product in itself, 
they are focussed on selling pulp to the current 

INNOVATION AND 

SUSTAINABILITY

New Innovation By Craste
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users of Tree based pulp. This covers the 
overall paper manufacturing industry. The 
pulp is scaled to create very high GSM quality 
papers exceeding the current industry 
benchmarks. Paper being a primary product 
of pulp in the industry, they are manufacturing 
paper products that can be used for 
packaging. Craste is working with ABinbev to 
make high GSM tree-free paper that is being 
used to create packs of 6 beers and qualifies 
the QA benchmarks, in terms of the strength 
and shelf life. Their pulp can be used 
seamlessly for moulded products without 
making any major changes. In their current 
collaboration with Stanley Black & Decker, 
they are creating moulded packaging 
products which can be used for packaging of 
industrial and home use hardwares as a 
replacement for plastic based packaging.

Strongly inclined towards green
manufacturing, their pulp manufacturing 
process is more environmentally friendly 
than the conventional pulping plants. The 
packaging products are made from an 
innovative process which ensures less water 
consumption and Zero Level Discharge (ZLD) 
from the pulping unit. They also purify by-
products such as lignin and C5-C6 sugars to 
high grade purity and sell it to its users which 
makes for additional revenue sources and 
thus makes the manufacturing waste-free. 
With the environmental regulators and 
planning commision, this will be useful as 
they will comply with their guidelines for 
years to come with the motto of bringing 
about  a  change in  the current  pulp 
manufacturing process altogether.

Their immediate plan is to establish 
decentralised pilot plants in the country to 

scale and pace up the manufacturing 
process. With business interests pouring in 
from all over the world, they are also exploring 
licensing models as a part of scaling and 
sustaining the technology responsible for 
creating the high quality sustainable 
packaging and paper products from the Crop-
residue.

AWARDS AND RECOGNITION:

 Finalist for ‘WORLD SUSTAINABILITY 
AWARDS’ - 2021

 Top 12 winners of ClimateLaunchpad 
2021 National Finals

 ‘Millenium Alliance’ award - July 2020
 ‘Biotech Ignition Grant' -June 2019
 ‘Stanley Techstars Accelerator’ - June 

2019
 ‘AbinBev Grant’ - May 2019
 BIRAC SOCH - March 2018
 AIT Swissnex finalist - November 2017
 Chosen as Top 500 Global Startups, Hello 

Tomorrow - October 2017
 Social Innovation Immersion Programme 

Fellowship - May 2017.

industry to use these agricultural leftovers at 
industrial scale. About half of all straw 
worldwide remains unused. The straw used in 
this production is sourced in the region and is 
processed by Essity. With straw instead of 
wood-based virgin or recovered fibers as raw 
material, the process also requires less water 
and energy.

“This type of innovation is the way forward to 
increase circularity and reduce our climate 
footprint. Using straw as a new raw material in 
pulp makes us less dependent on wood fiber 
and recycling fiber and is more resource and 
cost efficient, while our consumers can make 
more
environmentally friendly choices,” says 
Magnus Groth, President and CEO of Essity.
Essity has an exclusive licensing
agreement for the technology, where the straw-
based pulp will maintain the same quality as 
conventional wood-based pulp at a competitive 
cost. The straw pulp will initially be used in 
tissue products for the German consumer retail 
market under Essity’s market-leading brand for 
household towels and toilet paper, Zewa. The 
products will contain about 30% straw-based 
pulp.

The Mannheim plant is Essity’s largest tissue 
plant in Europe with an annual production 
capacity of 283,000 tons of tissue. Annually, the 
company will regionally source 70,000 tons of 
straw that will become about 35,000 tons of 
pulp.
The production of paper from straw pulp is part 
of Essity’s work to increase circularity and 
achieve net zero emissions by 2050. Essity will 
talk more about this breakthrough in tissue 
production at the company´s digital Capital 
Markets Day, held on November 3rd.

-Papermarket

Hygiene and health company Essity is today 
presenting a breakthrough in sustainable 
tissue production and is
beginning production based on pulp from 
wheat straw. The plant in Mannheim, 
Germany, is the first of its kind in Europe, and 
the first on a large-scale tissue
production in the world.

This new type of tissue paper is as soft, 
bright, and strong as traditional tissue paper. 
Essity is the first company in the tissue 

Essity begins tissue production 
from alternative fibers
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through the Government Investment in 
Decarbonizing Industry (GIDI) Fund,
administered by EECA (Energy Efficiency and 
Conservation Authority) in New Zealand.
The production of tissue from geothermal 
steam is part of Essity’s work to use less 
energy and achieve net zero emissions by 
2050.

-Essity.com

Sustainability is a topic that has become of 
up-most importance in the packaging 
industry, with many companies investing 
research into alternative packaging materials 
to plastic – such as cardboard – in hopes of 
providing an eco-friendlier solution. However, 
many packaging companies are still unsure 
on what steps need to be taken in order to 
make sustainability goals a reality. 

In September, food processing company 
Heinz was one of such companies keen on 
developing a more sustainable packaging 
alternative. The company partnered with US-
based corrugated packaging company 
WestRock to launch an eco-fr iendly 
packaging solution for all of its multipack 
canned products in the UK. 

Packaging Gateway spoke with Kraft Heinz 
brand manager of soup Anke Von Hanstein 
and WestRock business leader, EMEA & 
APAC Mark Shaw, to find out how Heinz 
switched from plastic to cardboard and how 
other packaging companies could do the 
same. 

Jessica Paige: Why was a decision made to 

switch from plastic to cardboard
packaging?
Anke Von Hanstein: At Heinz, we aim to make 
100% of our packaging recyclable, reusable or 
compostable by 2025. This prompted us to 
review our use of traditional plastic shrink wrap 
on our canned multipacks, which are very 
popular with British shoppers looking for value 
and convenience but no longer work with our 
sustainability pledge. 
That’s why we partnered with Westrock to 
develop a new and more sustainable 
packaging solution, and the Heinz Eco-Friendly 
Multipack Sleeve was born. It is fully 
recyclable, comes from sustainably managed 
forests, uses no glue, and contains 50% less 
material than a fully enclosed wraparound box 
and 10% less than a traditional paperboard 
sleeve design. 
Its roll-out will result in the removal of 550 
tonnes of plastic from Britain’s supermarket 
shelves every year. 

Mark Shaw: At WestRock, we’re creating a 
fibre-based future. Led by passionate problem-
solvers applying leading science and 
technology, we’re implementing innovative 
paper and packaging solutions to address our 
customers’ greatest challenges.  

As such, we are seeing a spike in interest in our 
sustainable paperboard solutions that are 
designed to replace plastic packaging. In 
addition to meeting internal goals they have 
set to improve the recyclability of their 
packaging, our customers are responding to 
concerns from consumers and retailers, and to 
regulation on single-use plastics that is being 
introduced.

-Packaging-gateway.com

Plastic to Cardboard: How packaging 
companies can make the switch
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Essity is investing in enhanced efficiency in the 
company´s site in Kawerau, New Zealand, 
including the world’s first tissue machine 
running a fully geothermal steam drying 
process. Together with a reduction in pulp 
consumption, reduced waste and elimination 
of the burning of natural gas on the machine, 
the improvements will contribute to a 
reduction of carbon emissions by 23 percent 
from the Kawerau site.
“We´re setting new industry standards when it 
comes to sustainable tissue production. 
Investing in the world’s first tissue machine 
running a fully geothermal steam process is 
groundbreaking. By reducing our carbon 
emissions, we can offer our customers and 
consumers more climate friendly products”, 
says Magnus Groth, President and CEO, Essity.

The Kawerau site has served New Zealand’s 
businesses through its TORK products and 
New Zealand households with well-known 
brands such as Purex, Sorbent and Handee for 
over 65 years. Essity has 326 employees in 
New Zealand, including over 200 in Kawerau.  

Essity is proud to lead the industry for 
environmental and social sustainability 
performance across its operations in
Australasia. Improvements include
sustainable packaging supporting the 
Australian National Packaging Targets, 
certified sustainable fiber sources, ethical 
supply chains, and reducing manufacturing 
waste and water use.

The investment of approximately AUD 15m 
(approximately SEK 95m) is partly funded 

Essity invests in world’s first tissue 
machine running on geothermal steam



A long-term collaboration between Finnish 
startup The Paper Lid Company and Metsä 
Board is set to revolutionise the future of 
takeaway beverage cups with the launch of a 
100% recyclable paperboard lid. “This 
innovation is hands down the best example 
of packaging design I have ever been 
involved with,” says Ilkka Harju, Packaging 
Services Director at Metsä Board.

Every year in Finland alone we get through 
somewhere in the region of 350–400 million 
takeaway coffee cups and 150 million lids. 
And most of us don’t think twice about the 
consequences for the environment as we 
grab yet another plastic lid and struggle to 
press it in place.

Entrepreneur Matti Salonoja, however, isn’t 
most of us. The founder of The Paper Lid 
Company has been wrestling with the 
challenge of creating a 100% recyclable, 
fibre-based alternative to plastic lids for 
takeaway beverage cups for many years, and 
he has a like-minded ally in Ilkka.

“Ilkka and I have been turning this problem 
over and over in our minds ever since we first 
met, and now thanks to Metsä Board’s 
invaluable support we’ve created a
functional solution that ticks all the right
boxes,” Matti says.
Goodbye plastic, hello paperboard

The Paper Lid Company uses lightweight 
dispersion barrier coated paperboard to 

create a lid that fits snugly onto the cup with 
a satisfying click. Besides a great user 
experience, the lid offers also excellent 
functional performance. “The lid can cope 
with the humidity and heat from hot drinks 
without becoming soggy and is also ideal 
for cold drinks too,” Matti explains. “As well 
as being fully recyclable and biodegradable, 
it has great potential as a branding tool 
because the paperboard can easily be 
embossed with logos and lettering. There 
are things you can do with this lid that would 
be painfully expensive to do with a plastic 
lid.”

The company’s production line is already up 
and running, converting the first batch of 
Metsä Board paperboard at their 850-
square-metre manufacturing facility in 
Masku, close to the city of Turku in 
southwest Finland.
A collaboration with excellence at its core
The packaging design team at Metsä 
Board’s Excellence Centre in Äänekoski, 
central Finland have added their own 
special ingredients to the mix, co-creating 
the primary and transport packaging for the 
lids. “We have worked together with Matti to 
develop the whole packaging product 
family based on our folding boxboard and 
white kraftliners,” Ilkka says. “We also 
worked together on the branding elements 
for the concept so that The Paper Lid 
Company can put its best foot forward 
when launching the solution.”

Ilkka is in no doubt that this new solution to 
a decades-old problem is going to 
revolutionise the takeaway cup market: “If I 
had a euro for every time someone has 

asked me what great packaging design is, 
I’d be a millionaire,” he laughs. “This is the 
best example I have ever seen. When you 
see it in action it’s so simple you wonder 
why no one has thought of it before. 
Through true design thinking and Matti’s 
willingness to invest time, effort and 
financial resources we have created a 
functional and sustainable product that has 
circular-economy thinking at its core,” says 
Ilkka.

Papermarket.co.in

Metsa, reshaping the future of 
takeaway beverage cup lids with 
The Paper Lid Company
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FEATURE ARTICLE

A packaging design company and
manufacturer of corrugated boxes and point-of-
purchase (POP) and display materials in 
Naraina, Packers Products was instrumental in 
convincing the fruit packaging industry to 
switch from wooden crates to corrugated boxes 
that we see today. Amit Chaudhry, MD and 
Surbhi Modi, director of Packers Products 
speaks about the family-owned company’s 
endeavors to promote corrugated board and 
the demand for it in India.   

‘My father played a crucial role in changing the 
industry norm from packaging fruits in wooden 
crates to corrugated boxes,’ says Chaudhry, 
who joined the family business in 1986.  ‘Way 
back in 1980, he collaborated with Indian 
Agricultural Research Institute, The World Bank 
and Himachal Pradesh association HPMC 
(Horticulture Produce Marketing and
Processing Corporation). He told them that 
fresh apples can be rather packaged in 
corrugated boxes instead of chopping down 
trees for wooden crates.’  

Chaudhry mentions that it took his father about 
six years to convince the industry. After years of 
trials, some 50,000 corrugated boxes were 
imported from Australia. The same amount in 
total was being manufactured locally by several 
facilities including Packers Products.   ‘And he 
made sure that the quality of those boxes is 
better than what they were importing from 
Australia,’ Chaudhry emphasizes.

In 1986,  the company star ted gett ing 
commercial orders for corrugated boxes from 

HPMC. In 1988- 89, the cutting of trees for 
wooden crates to package fresh apples was 
banned and the industry got business of 
500,000 boxes per season just for apple 
packaging.  

 ‘It has now gone up to 40 million per season and 
only in Himachal Pradesh. The state of Jammu 
and Kashmir demands up to 2-3 crores for apple 
and other stone fruits. Apple was supposedly 
harder which could sustain corrugated 
packaging but people did not think that fruits 
such as mango could be packaged in 
corrugated,’ Chaudhry explains. 
 The manufacturer mentions that a master 
carton can take a load of 500kg. ‘That is the 
compression strength we guarantee and the 
same goes for our displays which our designed 
with high load bearing capabilities.’
Now a team of more than 150, the company 
supplies its corrugated products to Fortune 500 
companies. Production facilities located in 
Delhi and Rajasthan house a fleet of 15 offset 
printing presses and finishing equipment 
including high-speed die-cutting machines and 
auto laminators. 

 The turning point 
Speaking about the turning point for the 
company, Chaudhry says that there was a lot of 
branding awareness in the early 1990s. The 
retail market had boomed and new brands were 
coming in. That is when the company decided 
to foray into POP display materials. ‘We decided 
to capitalize on the branding segment. We got a 
chance with Pepsi. They had launched Lehar 
Namkeen in India. We had a chance of making a 
couple of displays for them that could catch the 
right eye at the “kirana” or general store.’  
 
The company created four color display units 

for the brand and immediately found success. 
Pepsi ordered 200,000 of those displays.  And 
then I innovated a corrugated hanger with 
branding on top which could even fit in a “paan 
shop” (tobacco shop). “Paan shops” were 
everywhere at the time and they were very 
predominant outside colleges, wine shops and 
film theatres. Pepsi wanted to capitalize on 
those shops. So, they introduced a small 25g 
pouch of snack for these shops which could be 
hung on its three walls,’ Chaudhry says.  
 
There was a time when the company used to 
supply around 350,000 corrugated hangers to 
Pepsi alone. Other companies also started 
following the trend.  Speaking about the 
demand today, Chaudhry says that large-format 
stores are still not very popular. A significant 
portion of consumers do not want to shop 
themselves and rely on delivery services or 
household help to shop for them.   
 
Sustainability drives demand   
Chaudhry’s daughter, Surbhi Modi joined the 
family business around three years ago. She 
completed her graduation with a degree in 
finance from the US and worked in New York for 
two years in a finance firm, but came back to 
India and dipped her toes in the family business 
and joined her father full-time. 
 
Speaking about today’s trends, Modi comments 
that demand has skyrocketed since brands 
have become conscious of sustainability and 
responsibly sourced materials. ‘And because 
we are in the paper business, we are a “zero 
waste” company.’  
Brands are coming to Packers Products to 
move away from sun pack sheets, sun board, 
acrylic, steel, metal and glass. Modi highlights 
that every corrugated packaging and display is 

Corrugated - More than just a brown box
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foldable and 100 percent collapsible which 
saves ‘massive’ freight cost. It is also 
‘extremely’ easy to assemble. 
 ‘Colgate decided switch to a corrugated floor 
standing unit from sun board. It can sustain 
around 15kg of weight on each shelf which is 
more than what they want. They even refused to 
have plastic lamination coating on it and 
instead opted for eco-friendly aqueous varnish 
on it,’ she says. 
 
The  company  has  taken  FSC (Forest 
Stewardship Council) certification for brands 
that would like to mention on the product that 
the paper used in its display unit is sustainably 
certified.  
 
North India is the biggest market for the 
company followed by West, then South India.
Modi says that many brands now moving to 
corrugated did not understand it earlier. ‘When 
you said cardboard, they just thought brown 
boxes. Every now and then we come across 
companies that are shocked to see the 
applications of corrugated and the fact that it 
can be made in different shapes and sizes.’ 
 
Brands are realizing the important role 
marketing and branding plays in packaging and 
POS displays. The unboxing experience has 
also pushed the demand for high-quality 
corrugated packaging.   

‘You see so many unboxing videos on social 
media today. Brands want their customers to 
feel the joy of unboxing a product so much so 
that it is shared on a public platform. Brands 
have started looking at it as a marketing and 
branding investment rather than just something 
that is to transport goods. The market is 
evolving a lot in terms of how they view 
packaging,’ she says.   

 Modi says there has been a hit on demand in 
the last two years due to the pandemic. 
‘Displays are mostly required in marketplaces 
and if nobody is going in these marketplaces, 
no one needs these displays.’
  
The company also supplies boxes for pharma 
companies and e-commerce - the two 
segments that saw growth during this period. 
Packers Products has a second facility in 
Bhiwadi, Rajasthan, that specializes in four 
color printed shipping cartons. The demand 
for displays has been picking up in the last 
month and getting close to pre-Covid levels.  
 
‘Now that the markets are opening, brands are 
rushing to place themselves first in the market. 
It is also the start of the festive season. We 
have our fingers crossed that there is no third 
wave,’ Modi adds.   The company has adopted 
several measures to streamline and automate 
daily processes for production efficiency and 
maintain a safe working environment for 
employees.  
 
‘We have been very careful about our 
sanitization policy and have moved our labor 
into smaller groups. This has improved their 
efficiency and is something we will follow even 
after the pandemic.’  The company vaccinated 
its staff within two months as soon as the 
vaccines rolled out. Other measures such as 
sanitization, mandatory mask wearing and 
social distancing are being followed.   
 
In terms of process, Modi says that most of the 
brands that the company works with are either 
working from home or few days a week from 
their  offices.  The company has been 
conducting online meetings which she says 
has made the process efficient.  ‘What we do 
can actually be shown in photos easily. We get 

a brief from a client online and we either show 
the samples to them through photos and videos 
or ship it to them. They send their artwork, and 
we send them digitally printed samples.’ he new 
process has been fruitful for the company. 
‘Most of our more established cl ients 
understand our process and there is less back 
and forth. Since Covid, the whole process has 
been streamlined. Earlier it used to take 10 days 
to fulfil an order; now it takes almost half of that. 
This has boosted our productivity and sales,’ 
she explains.   In terms of automation, the 
company’s in-house MIS executive has 
developed a simple ERP system that has helped 
manage inventory and provide accurate delivery 
time to customers.  
 
‘Earlier we used to get our inventory every two 
weeks. But now we get automatic inventory 
updates daily. In terms of printing and 
scheduling, everything works like clockwork. 
We have a flow management system where we 
follow 10-11 steps to get an order out of the 
facility. One person is responsible for each step,’ 
Modi says. 
  
The process was implemented before the 
pandemic.   

 ‘Maybe once we move to a certain scale, we 
might need to invest in a certain ERP. But the 
ERP software that we have created in house is 
working just fine and it is easy to use whether it's 
a factory manager or night shift supervisor who 
is not too comfortable with technology.’  
Chaudhry adds that he plans to add a folder 
gluer and a window patching machine in the 
coming months for its Naraina and Bhiwadi 
plant.

Printweek
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Business Festival of
Paper Industry

Paperex is the largest paper industry event 

in the world and it takes place in New Delhi, 

India.

It is a “A Unified Business Platform for Paper 

Industry” for new business opportunities, 

joint ventures, investments and technology 

transfer in paper and allied industries.

Paperex is always very well attended by 

large gathering of Paper Manufacturers to 

explore the New Technology., Machinery & 

Equipment and Raw Material for Paper & 

Board Manufacturing.

And the mass audience of Paper Traders, 

Printers, Publisher, Converter and Paper 

Packaging Companies to explore the variety 

of papers at the show

A sneak Preview:

 Meet 250+ exhibitors who will display latest 

products & services from 18 countries 

 Learn new trends by attending technical 

conference by IARPMA 

 Network with industry leaders at “Global Paper 

Technology Supplier” pavilion

 Delegation program to host international 

buyers 

 5000+ trade visitors from 20+ countries 

including 142 paper mills across India

 Visit “Paper Manufacturer” networking pavilion 

 Engage with the leaders at “Exclusive Paper 

Mills CEO/MD Conclave”

Business Connect Program 

 Market News & Views, a weekly e news alert 

program covering Industry Updates , Launch of  

New Technologies , Partnership Opportunities , 

Industry Views, CSR activities 

 International Business Networking Program 

(IBNP) a monthly webinar covering key industry 

across Indian as well as some neighboring 

countries including China, Taiwan, Bangladesh, etc

 Open Seminars during the event, a unique 

opportunity to have face to face interaction with 

industry leader and knowledge transfer   

a Hyve event
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There are many different ways of benefitting 
from the Paperex exhibition.
You can increase your company's exposure 
by becoming a Partner of the show, 
advertising in the exhibition's promotional 
materials, or simply visiting the show and 
gaining first-hand information about the new 
developments in the market and latest 
technology advancements. Branding gives 
an excellent opportunity to stand out from 
the crowd, reinforce, enhance and establish 
corporate visibility amongst the targeted 
audience. Branding is a great way to 
reinforce your brand message with benefits 
including:

 Enhance your leadership status
 Educate and inspire a targeted audience 

with your products and services
 Raise brand awareness and create 

preference to a targeted audience
 Build leadership status in the industry
 Create positive PR and raise awareness 

of the organisation as a whole
 Bui ld  b rand  pos i t ion ing  th rough 

associative imagery
 Create internal emotional commitment to 

the brand
 Provide innovative solutions to the 

industry
 Provide revenue generating ideas

Partnership Opportunities
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SOME GLOBAL LEADERS OF PAPER INDUSTRY

SOME GLOBAL LEADERS FOR PAPER INDUSTRY

21...and many more



SOME LEADING EXHIBITORS 
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Prompt pulp and 

Fibers pvt ltd

...and many more



USE FACE MASK CLEAN AND DISINFECT WASH YOUR HANDS
FREQUENTLY 

KEEP DISTANCE 
FROM OTHERS

AVOID TOUCHING
EYES, NOSE OR MOUTH

STAY AT HOME
WHEN YOU ARE SICK 

COMBATING Basic

Protective

Measures


